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Each Theory Paper Duration: 3 Hrs. 100 Marks
Dissertation/Thesis/Survey Report/Field Work, if any. 100 Marks

. The number of paper and the maximum marks for each paper/practical shall be
shown in the syllabus for the subject concerned. It will necessary for a
candidate to pass in the theory part as well in praetical part (where prescribed)

. ofasubject/paper separately.

2. A candidate for a pass at each of the Previous and the Final Examination shall

be required to obtain:

1) At least 36% marks in the aggregate of all the papers prescribed for the
cxamination, and

) At least 36% marks in practical(s) wherever prescribed at the

examination, provided that if a candidate fails to secure at least 25%

marks in each individual paper at the examination and also in the

Dissertation/Survey Report/Field work, wherever prescribed, he shall

be deemed to have failed at the examination notwithstanding his

having obtained the minimum percentage of marks required in the

aggregate for the examination. No division will bc awarded at the

Previous and the Final Examination. Division shall be awarded at the

end of the Final Examination on the combined marks obtained at the

Previous and the Final Examination taken together, as noted below: |

First division 60% |of the aggregate marks taken
Second Division 148% | together of the Previous and the
Final Examination

All the rest w1ll be declared to have passed the examination.
3. If a candidate clears any paper(s) Practical(s)/Dissertation prescribed at the

Previous and/or Final examination after a continuous period of three years,
then for the purpose of working out his division the minimum pass marks only
viz. 25% (36% in the case of practical) shall be taken into account in respect |
of such Paper(s)/Practical(s)/Dissertation are cleared after the expiry of the :
aforcsaid period of three years: Provided that in case where a candidate
required more than 25% marks in order to reach the minimum aggregate as ‘7
many marks out of those actually secured by him will be taken into account as

would enable him to make up the deficiency in the requisite minimum

fo

aggregate.
4. The Thesis/Dissertation/Survey Report/Field Work shall be type written and

submitted in triplicate so as o reach the office of the Registrar at least 3 weeks

before the commencement of the theory examination. Only such candidate ‘i “,6 ?ga\“‘
shall be permifted to offer Dissertation/Field Work/Survey Report/ Thesis (i s\d \Q\Y‘L

provided at least 55% marks in the aggregate of all the papers prescribed rp)ro\“

the previous examination i the eace of annual ccher o irre —eetive nt the ' \
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‘The Dissertation shall carry 50 marks and there shall be a viva-voce based on

dissertation ot 50 marks. The Viva-voce shall be conducted in the

college/institution concern by the external cxaminer appointed by the
university. .

The dissertation shall be evaluated by two examiners independently and the
average of the two awards shall be taken into consideration. However if the
difference between two awards exceeds 20% of the Maximwn marks, the
dissertation shall be evaluated by third examiner and the average of the two
nearest awards shall be taken into consideration. '

Note: Non-Collegiate candidates are not eligible to offer dissertation as per

provisions of O.170-A.
‘The external examiner for conducting the practical examination shall be

appointed by the university through BOS.

There will be 9 papers in all. Out of these 9 papers, 6 will be compulsory and
three optional. A candidate will be required to appear in three compulsory
papers and one optional paper-in the Previous Examination and the three
compulsory papers and two optional papers in the Final Examination.
Dissertation i licu of one optional paper can be offered by a collegiate/regular
student secured at least 55% marks in the aggregate of the Previous
Exanunation

There will be five questions in all. The candidate will require to attempt all the
questions selecting one question from each unit with an internal choice
(either/or).

The candidate shall be permitted to use battery operated pocket calculator that
should not have more than 12 digits, 6 functions and 2 memories and should

be noiseless and cordless.
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" MLCONL BUSINESS ADMINISTRATION

(Annual Scheme)

| here will be nine papers in all, four in M.Com. (Previous) Bus.
Admn. Examination and five papers in M.Com. Bus.Admn.( Final)
l'xamination. A candidate tor the previous examination shall be
requiired to ofter four compulsory papers. In M.Com. (Final)
Business Administration. Lxamination the candidate is required to
olfcr:

(@) T'wo compulsory papers and

(b) Any three optional papers mentioned in the syllabus:.

M.Com Previous
Compulsory Papers:
Paper 1 General Management
Paper 2 - Business bnvironment
Paper 3 - Managerial Eiconomics and Management Accountancy

Paper 4
Mana@ ement ThinKers

s
1 M : %\ ) 0
V.Com Final W‘?\ fsov“\a
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Compeidsory Papers: . ,
) 0“9' §F
Paper 1 Human Resource Management

Papor 20 Markehne NManascment
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v
e aper T Management of Public Enterprisces.
Paper 2 Management ol Cooperative Institutions
aper 3 Industrial Relations & Social Security
Paper 4 International Marketing
Paper S - Financial Management
Paper 6 - Stock Lixchange
Paper 7 - Production Management
Paper 8 - Material Management
Yaper 9 - Marketing Research
Paper 10 Advertising Management
Paper 1L - Tourism Management
Paper 12 Business Research Methods

Paper 13 Human Resource Development

Note: Dissertation/ Field Work may be offered in lieu of one paper in
the optional group provided that a candidate secures at least 55%
marks o the avgregate of all the papers prescribed tor the previous
cxannnation and subject to the approval of the topic and a candidate

benmge adjusted surtable for undertaking such work. o
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" M.COM (PREVIOUS) BUSINESS ADMINISTRATION

(Annual Scheme)

PAPER-I:

GENERAL MANAGEMENT
Max Marks : 100

Puration 3 hrs
Unit -1
Evolution of Management: Pre-scientific & Post Scientific Management.
EHluman Relations Management, Schools of Management Thought,
Management approaches-systems and contingency. The Universal

concept, comparative management concept, management systems in

Japan.

Unit-T'1
Creativity nmanagement, creative process. Types of creativity, Traits for
creativity. Management by exception, M.B.() Desipn of organization,
F'heories ot orgamzation. The art and process ot delegation. Status &

FRole system, management committees, Matrix structure.

Unit 111
W Sowrces  of power, Power and  value system, planned change,
organizational - Development:  Concept  and® process Management
strategies-Objective and Planning.

Unit 1V
o Nanagement  commonication [nterpersoral commuampeation and
 tormation systenn Lransactional analysis, Leader hip wories and

s

G e Cantent and pron e e o e ol oiny atron o
! . "\:..’\"-4‘—', Y

(EETR YA N : s
A R




% Managerial effectiveness, Criteria of Effectiveness, Managerial Control
& its basic tools, Modern trends in management, Professionalisation,
Management of technology.

Books Recommended:

1. H.G. Hicks and Gueller : Management in Organisations.\
2. Claude S. George Jr. The History of Management Thought.
3. William G. Ouchi : Theory A- How American Business can meet the

- Japanese Challenge.

¥ 4. M.Y. Yoshino: Japanese Ma'nagement System tradition & Innovation.
5. Richard Panner Pascale & Anthony G. Athos: The Art of Japanese
Management.
6. Charles J.M. Millian: The Japanese [ndustrial System.
PAPER-1I:
BUSINESS ENVIRONMENT
Duration 3 hrs. Max. Marks - 100
Unit—l ax. arxs :
Socio-cultural Environment: Environment of business, impact of socio-
e cultural values. Business ethics and morality. Social responsibility of
business and [ndian constitution.
Unit-11
Economic Environment: Economic systems, Economic organisation
(Corporate sector, Public sector, Joint sector, Co-operative sector),
unorganized sector.
Unit-111
Economic infrastructure (transport communication, water power)
[ndustrial Licensingaprocedure, [mport and export policy, taxation W&p
. . . A -r{’%
Fiscal Policy (objective and impact). _ o‘i‘ti&f%?
‘ . . . P. 0_\..\)“‘
Unit-Iv? @ .q:‘g\?h\k
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Liberalisation Policy, Policy Implication. Implicétions of Globalization
Policy on business.

Unit-V

Legal Environment (Study of rhain provision of) : The Patent Act, 1951.
The Competition Act 2002, Essential Commodities Act, 1955, FEMA
[1999.

Books Recommended:

L. Aswathappa K.: 'Essentials of Business Environment’, Himalaya
Publishing House, Mumbai.
2. Cherunilam Francis, : '‘Business Environment: Text & Cases', Himalaya

Publishing House, Mumbai.

(N

. Chopra, B.S.,: 'Business Environment In India’, Pune: Symboisis
Institute. |
4. George A., Stenier and John F. Steiner,: '‘Business Government and
Society', McGraw - Hill.
S. Glos, R. and Others, : 'Business its Nature and Environment’,

Ohio, South Western Publication Co.

W

6. Aéwathappa, K., Essentials of Business Environment, Himalaya
Publishing House, Mumbai, 2006, 12th Ed.
PAPER-III:
MANAGERIAL ECONOMICS AND MANAGEMENT
ACCOUNTANCY .
Duration 3 hrs. Max. Marks : 100
Unit-1 o




N Unit-11

Cost concepts classification. Relevant cost, cost and output, pricing
decision under pure competition, monopoliétic' corﬁpetition and
discrimination monopoly, oligopoly.

Unit-1T11
Profit- Concept and theories Measurement and control. Nationai income

concept : Measurement and distribution.

Unit-1V
“a Meaning, Nature and scope of Management Accounting, Management
| Accounting distinguished from financial and cost accounting.
Analysis of financial statement ratio analysis, Funds flow analysis, cash
flow analysis. Trend Analysis.
Unit-V

Budgets and Budgetory - control preparation of various types of budgets .
Flexible Budgets performance Budgeting, Zero Base Budgeting. Analysis
of variances-Meaning and types of variances computation and analysis of
material, labour and overhead variances.

Books Recommended:

|. Baumol William J. : EconomicTheroy and Operations Analysis,
Prentice Hall, London

2. Baya, Micheal R. : Managerial Economics and Business Strategy,
McGraw Hill Inc, New York

3. Chopra O.P. : Managerial Economics, Tata McGraw Hill, Delhi

Dean, Joel : Managerial Economics, Prentice Hall, Delhi

4. Dholkia, R.H. and A.L. Oza : Micro Economices for Management %
o : Y !
Students, Oxford University Press,.New Delhi. ¢~q~.r¢'~‘>‘2"¥’f’
. . © . . ) \‘P'u : o«';;\\-" ’
5. Eaton, B. Curtis and Diane Faton : Micro Fconomig”, fLP[cnycc ,,.:‘6’\?‘\\“

, o
. Hall, New Jersey @ o T . v
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Dwivedi DN Nanagerial BEconomices, Vikas Publishing House

MR Agarwal - Management Accountancy

Jam, Khandelwal, Singh: Managenment Accounting
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M. Cowm. Previous

Paper 1V ; MANAGEMENT THINKERS

Unit- 1

Spirituality and Management- Concept of Spirituality, Indian Lthos and
Values, Role of Values in Management, Western Values vis a vis Indian
Values, Applications of Yoga in Management- Personality Devclopment,

Meditation and Management of stress.

Unit- 11
Indian Epics and Management- Dimensions of Vedic Management, Bhagwad

Gita, Ramayan, Kautilaya’s Arthshastra.

Unit- 111
Indian Thinkers- Swami Vivekanand, Mahatama Gandhi, S.IKK. Chakraborty,
C.K. Prahlad.

Unit- 1V
Western Thirnikers I- F.W. Taylor, Henri Fayol, Elton Mayo, Ilerbert Simon.

Umit-V

Western Thinkers II- Peter F. Drucker, Willinmn G. Quchi, ‘Tom Peters, Gary

Hanel.

Books Reconimended

1. Chakraborty, S.K. and Bhattacharya, Pradip: Human Values, New Age
International (P) Limited Publishers.
Saneev, Rinku and Khanna, Parul:
Management, Ane Books Pvt, Ltd.

3. Khanna, S. : Vedic Management, Taxman Publications (P) Ltd.

4. Blhinwad Gita as Viewed by Swam! Vivekananda: Vedanta Press & Boolkshop.

5. Rujgopalachari, C. : Ramayan, Bhartiya Vidya Bhawan.

Ethics and Values in Business
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NLCOM(FINNL) BUSINESS ADMINISTRATION

(Annual Scheme)

PAPER-I:
HUMAN RESOURCE MANAGEMENT

Duration 3 hrs.

Unit I

Max. Marks : 100

[ntroduction: Organisation and functions of personnel Management. Role
of personnel Department in the Organisational set-up, personnel policies
and Procedures,

Unit-T1
Procuring FHuman Resources:  Manpower planning, Job analysis,
Recruitment Selection and placement use ot interviews and psychological
tests. Fluman Resource Development: Induction and Training, Career
Development .

Unit-111

Performance  and  Potential. Appraisal,  Ment . Rating, Executive
Development Career planning, employee counseling. |
Cowmpensation : Base of Compensation , Mecthods of Job Evaluation,
Wage Systems, [ncentive systems. Fringe Benefits.

Unit 1V
lntepration: Motivation and Morate - Employee Teadership. Human and
Opamsational Conthers Desciplinay Poliey and Crrevance Procedure
[adustrial - Psychology Psycholog cal Deternumants ot Industnad

[t hictency, Role of Industrial Psychology i solving Fabour Problem
Y Y !
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\oanavement Policies and Procedures e (i) Government (i) Public

Fnterprises

Boolks l{ccmnmcmlcd:

.

6.

8.

Gomez-Meija, Luis R., D.B. Balkin and. R.L. Cardy: Managing
f luman Resource, Prentice Hall, New Jérsey, 1998

D'Cenzo, David A. and Stephan P. Robbins: Human Resource
Management, John Wiley and Sons, New Delhi, 2001

Saiyadain, Mirza S.: Human Resource Management, Dhanpat Rai
and Co. Pvt. Ltd., New Delhi, 1999,

Chhabra T.N.: Human Resonrce Management, Dhanpat Rai and
Co. Pvt. [td., New Dethi, 1999

Flippo, Edwin B.: Principles of Personnel Management, McGraw

till, New York.

Dessler, Garry, Human Resource Management, Prentice Hall of

[ndha,

Human Resource Management - D, C.B. Gupta - Sultan and

Sons |

Chhabra ['N., Human Resource Management, Dhanpat Rai and

(o, Py, Lid New Delhi | /\I\W@ ,
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PAPLER-TI:

VIARKETING MANAGENENT
P uration 3 hie Nax Marks @ 100
hmt-1

[ntroduction: Nature and scope of Marketing, [Inportance of marketing in
liberalized Ficonomy, Marketing énvironmc:nt, Approaches to marketing.
Marketing concept

Product Planning: Process of Product planning and Development, Product
[ Difterentiation, Brand and Trade Marks, Packaging, Labeling, Product

line Policy Product life cycle.

Unit-11
Marketing  Rescarche Meaning  of  Market  Research, Nature and
irnportance  of Marketing  Research, Area of Marketing Research.
[echniques of Marketing Research, Planning the General Procedure,
Mlodels ot consumer behavior and Motivation Research.
Planning Outlets: Various channels for Consumer and Business goods,

selection of the Channels of distribution.

Unit 111
Pricing Strategy: Factors to be considered in pricing, pricig objectives

and stratepies, Break even analysis, Price maintenance

Plannig Market and Sales: Sales forecast period, Uses of sales forecast,

MEcthods ol sales forecast, Market segnientation. Planning sales territories

[stablishing sales Quotas: Assigning saies territories, Routing Salesman.
Chat 1Y
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(N odia choice, Good copy .t Buadgeting, Testing thaency) Sales
Promotion  (dealer  aids,  consumer  stimulation),  Public Relations
(Methods)

Marketing Organization: Purpose ol marketing, Basis of Divisionalistion,

Relation of the marketing departments with other departments.

Unit-V
Control of Marketing Operations: Need for control, phasé ot Control,
Fechniques of controlling (Budgeting, Sales analysis Distribution cost
accounting and analysis ). Marketing audit.

Marketing of Service: Banking, Insurance and Transport.

Books Recommended:

| Sull, Condiftand Govani @ Fundamental of Modern Marketing
o Kotler, Philip: Marketing Manageinent-Analysis, Planning and Control
5 Stanton, W.J. @ Fundamentals of Marketing
4. Davar, RS, Modern Mlarketing Management
5. Johnson, 1..K.: Sales and Marketing Management
0 Necluneghan, S (Ed.) - Marketing Management and the Indian Economy
/. Srivastave, P Kumar @ Marketing in Incha
8. Phelps, DoML and Westing, J.HL - Marketing Management
9 Ghandy, 1.C: Marketing - A Managemen{ Approach o
Stand, F A and Taylor, D.A- A Managemd Approgeh of Marketing
- Et‘-»\t 1"“! o '
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OPTIONAL PAPERS

(Any three of the following)

PAPER -I:

Dution 3 s, MIANAGEMENT OF PUBLIC ENTERPRISES
Max. Mg :
Unit-I Ax. Marks : 100
Concept ol Public Enterprises: ‘Public’ Concept, Fnterprise concept andl

its synthesis of public enterprises/ public undertaking distinguished from
private undertakings. The Role ol public enterprises under different

cconomic systems  Social and economic benctits ot public enterprises.
Jatterns ol public  enterprise-  Public  Corporations.  Government

Companies, Quasi corporation, Departmental undertakings, Control
E3oards, Commodity Boards. Joint Sector undertaking. Denationalization
O Public enterprises, Quasi Organizaiion.

Unit-11
inancial Administration, compensation, Sources ol finance, debt equity

ratio, state of capitalization. Evaluation and the criteria of cfficiency,

PPerformance Budgeting, output and price policy, Purchase sale policy.
riventory policy. Proflit policy.

Uit 111

Porsonnel  Admuousteation: Labour  Relatons,  Jomt  Consultative
Comunittees and - collective bargainig, workers  participation  in

m anapcient, wagce and salary adounistration as compared to private

Regular  management  cadre.

weclor undertakig L development of
N oanaecenment of Pubbho velations i Public caterpreses Erijubhion of Share
-

. aY
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Pubhic Accountability-Parliamentary  and Presidential and  ministerial
control; povernment directives and mformal contracts, autonomy  of
public enterprise in theory and practice, Social audit, department of
public enterprise. Comptroller and Auditor General Control.

Unit-V
Critical appraisal of working of public enterprise in India Organizational
structure and management ot (1) Railway board (ii) Steel Authority of
(ndia (S ACLLLY) (1) Ol and Natural Gas Commission (ONGC).

Books Recommended:

LV Vo Ramanandham: Nature ot Public Enterprises.

Y Khera, S Government in Business.

v Om Prakash . Theory and working of State Corporation.
1 Gupta KR Issues in Public Enterprises in India.

+ Ramanandham V V.o Control ol pullic Enterprises.

6 Chanda A Indian Admunistration | | :

F Krshna Menon Committee: Report on State Undertaking (Nov. 59)

PAPER I

MANAGEMENT OF CO-OPERATIVE INSTITUTIONS

Max NMarks 100

I haateon 3 hr

Litnt |

Pricoples of Co operatton, types ol co operatives. Origin and development of

Co aporatave anovement anndiag Present position, ProblBys and suevestion,

oo v e e o b o oneent anipotbice prosent freiay s
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N Oppaanizations  stiucture,  General body, Boards  of - Directors,  Lxecutive
Com mittees, Cluel Executive, Role and Function ot Co-operative Manager,

(halities of Manager

Unit =111

(‘o-operative leadership, Co-operative Democracy, co-operative education -
Mem ber education, co-operative training - Objects, co-operative training in

India.
Unit -1V

Management of C'o-operative banks, Agriculture credit societies, consumer
cooperative stores and marketing socicties.

Unit -V

Co-operative audit — objects, kinds, audit machinery, efliciency audit,
supervision, role of registrar of Co-operative socities socities in Co-operative
moveinent, public refations in Co-operatives.

Books:

| Step henson: Management of Co-operative socitics,
Y Gy Tauter: Studies in Management.

L O) Co-operative organtzations.

by s Mathue: Co-operation in India.

MO Khandelwal: Co-operative Audit X-rayced
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PAPER -1l

INDUSTRIAL RELATIONS & SOCIAL SECURITY

Unit-1 Duaton s hrs Max Marks - 1Q0

('oncept ot Industrial relations, Trade Unionism, Collective Bargaining,
Workes participation in management, Labour administration in Tripartite
machinery.

Unit- 11
[.1..O - its organization and 'mpact on labour legislation in India.
Industrial Housing.

Unit- 111
Law relating to: (1) Trade Uniors (it) [ndustrial disputes (iii) Minimum
wages (iv) Payment of wages.

Unit-1V
Socal security concept, Social insurance and Social assistance, Social
security in India. Unemployment insurance Scheme.

Unit-V
Law relatmg to social security: (1) Employees’ State Insurance (i)
Provident Fund and Pensions (i) Workmen’s Compensation (iv)
DNlaternity Benetits.

Books Recommended:

IS Venkata Ratnam ¢ 200 1), Industiral Relations - Test and Cases
Oxtord Unnversity Press Delbn
osmegh B P and NG Chhabra, Personnel Management & Tnduostrial
Relations Dhanpat Rarand Co Pyt Ltd. Delh, 2000

Vb ovevavedr I Nanaeere Phioma Resources odo e e avons,
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Delht.
[Yebi S, Saini (1994) Redressal of Labour grievances, Claims and
| Jisputes, Oxtord & IBEH, New Delhi.

Verma. Promod, Management of Industrial Relations, New Delhi, Oxford

& IBH. 1990

PAPER-IV:

INTERNATIONAL MARKETING

Duration 3 hrs

Unit-1

Max. Marks : 100

[ntroduction: Meaning and importance of international Marketing.
[Distinction between international and export marketi'ng' Scope of
international marketing, Export and economic development.

I"he International market: Initial selection of market.

Mlarketing, Research: Scope, conducting marketing research and the

nnpact of external environment.

Uinit-11

I'he Export Organtsation: loternal, t.‘xtéx‘x'lrll export houses, Trading
houses. |

Product Planning & l‘)evclupnmnt: Demestic pr(‘)duct developmcnt and
overseas product clcvclopmcn‘t, c_|t,mlity.con(ml. hremciing, .trac‘lemar‘ks,
P wkaginge, product lite cycle, pricing, ’pri(‘,t‘ ‘;,)ulic.y, .price quotation

[y

tanster prcig. IFactors attecting pricing, decisions,

Unit 11

Chooneel o Deanbotion Foaorors attectime the choge tpes ol channel.,
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romotional - Mieasures:  insututional  support  TDA TEFO  Pxpaort
promotion councils, commodity Boards, HFT- Governmental measures -
Pouty l)ra.w Back CCS. Export Oriented Units. Free Trade Zones,
Marketing Development Assistance.

Unit-lV
F:xport Finance: Meaning, Methods of Peyment of bills of Exchange,
letter of credit, buyers credit, suppliers credit refinancing facilities,

[nstitutional  support  EXIM  Bank, ECGE Export, procedure &

cdocumentation.
Unit-V
[nternational Trading Organization and Blocks: Impact of GATT,
UNCTAD, EEC, COMECO, SAARC, ASEAN.
Books Recommended:
| Varshney & Bhattacharya: [nternational Marketing.
2 Simon Majaro: International Marketing.
i Tain, P.K. : International Marketing. |
b Saranaral @ International Marketing,
o Nlittal, S.C  International Marketing,
o Onkvisit.S,Shaw J - International Marketing (Pearson, 3rd bd.)

, . . . - O\ .
/ Cherunilam F- International Trade and\ xpo;%nugcmcm (Himalaya,

00 /)




PAPER-V;

Duration 3 hie FINANCIAL MANAGEMIENT
Max Marks : 100

Unit -1
Perspective of Finance: Funance function, Meaning, scope and objectives

of Financtal Management.
Capital Budgeting:-Concept, nature and process, Methods and techniques

of appraising investment, Proposals, Capital rationing.
Unit- I
Cost of Capital: Need and Importance of measuring cost of capital,

measurement of cost of various components of capital, weighed average

cost of capital.

Unit-T11
Financing decisions: Key Decisions in capital structure, type of issues,
selection of security mix, income and control, operating and financial

leverages. Sources of long terms finance. - external and internal.

Unit 1V
Fronancial Institutions. THRL, CHCE TRRBL EXIM Bank, REC, Bonus

Shares. Right Shares

Unit, V.

Working - capital. nianagement.  determinants of - working  capital,

rmanagement ob mventories, recewvables and cuash, Profit Planning and

control, Break ven analysis

Books Recommended:

b o ud and Ulnton Tnorodnction to by e oo b e e
1
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L Weaerntone & Bringham l\/lahag,crial Finance.
o ampton Financial Decision Markcting,.
o Khanand Jamn Financial Management.

/ Pandey, .M. : Financial Management.

% Kuchhal, S.C. : Financial Management.

PAPER -V1:

STOCK EXCHANGE
Duration 3 hrs, Max. Marks - 100

Unit-1

Meanmng,  Nature, Importance, Origin and Development of Stock exchange in

(i

Organn zation and management ot stock exchange, Membership of Stock
exchange, Responsibilities and duties of stock exchange members, code of
conduet. Functions of stock exchange.

Unit 11
Crancaction ot business on stock exchange - Sport and torward trading,
Speculainion Distinction with beartng agreements, Kingds of sceurities.

Unit 11

Mew Limoe market i ndias Methed of new issues, listing, transter of shares and
deheniines (provistons ol companies agt, 1950 relating to issue, hsting and

ansbee of seourties).
Pocue of Securines: Price mdex, Fhuctghtions in securpity prices, lactors

e g securty prees
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Secun Lies contracts regulation act and rules (imain provisions, Sceurities and
|- sehange Board of India (SERE) and stock exchanges i India (Act and
Curde lines).

Unit-V

lndian Stamp Act  (Provisions relating to stamping of Securities).

Detects in the working of Stock Exchanges. Stock Eixchange reforms. A
detailed study of Jaipur Stock Exchange.

Books:
I. Sharma, Agarwal, Gupta: Working of Stock exchanges in [ndia

2. Sharma, Agarwal, Gupta: Issues in Capital Market

PAPER -VII:

PRODUCTION MANAGENMENT
Max. Marks : 100

[>uaraton 3 by
Unit- |

undamentals ol production management, Nature, Scope, Functions,
Problems, Production and Productivity organizing tor production Types
of manutacturing systems. \"

Production Planning, Objectives, Factars aftecting Production Planning.
Plannine  totare activities,  forecasting. Qualitative & Quantitative
fOrecasting Methods, longrange forecast, planming method (P.E.R.T. and
(PN Process Plannmg Systemn. Pechniques ot process planning:

Acsserbly chares Process charts make or buy analysis
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) | ypes ol plans layout, evaluation ol alternative layout Management Oof
ndustrial power.
Work measurcment and work standards. Uses of work measurement dalte,
procedure for work measurement. Direct work measurement. Time study,
activity  sampling,  Indirect  work  measurement:  Synthetic  timing,
Predetermined motion time system, analytical estimating.

Unit-111
NMlethods analysis: Areas Qt‘ zipplicntion, Approaches to methods design,
['ools ofmcthods analysis, work sumplification programme.
PProduct design and Engineering Designing the product, product research,
Product development, product improvement engineering product line
L;in'iplit'xczuion, Diversification and standardization, Patent legislation in
[ ndia. | |

Unit- 1V
I>roduction Control- Control tunctions: Routing loading, Scheduling,
| Jrspatching, Follow up.
COuality control & inspection: Place of ([uAhty L,?()HU'(.)[.I in modern
unté:pnscs, 0‘%11\&1&1&011 ot quality control, Statistical quality control
mhs;')ccti(m location  for inspcc;ion, mspc’ctic;n k‘)r'@&ccﬂlr"@ and recordé.

Fuspection devices.

Unit V
l’A'lll:lllk?iEll. control ot production budgeting. Brean Fven Analysis
S tndards costs and Analysis of Varancee, |
\s_l(u_m;tlml; Prooreaurate KRole an production, Bottdenecks, wlc 1
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' Mayors, PR Production Management.

-

Bromm, LN Production Management.

b Flansen: Quality Control. |

3. Betty. J.: Prinicpal ot Industrial Management.

0. Lundy J.L.o B frective Industrial Managefnent.

/. Basu, S.K. Scah, K.C. and Datt. NK. : Works Organisation and
Management

PAPER -VIII:

MATERIAL IANAGEMENT

Duration 3 hrs

Unit |

Max. Marks : 100

Conceptional: Role and Importance of Materials Management, Scope and
functions, Material cycle, Organisation of materials management, Goals
and objectives ol materials organisatior,, materials planning.

Unit-11
Purchase tunction @ Make or buy decision, purchase procedure, factors
affecting  purchase  organization  cchtralised  versus  decentralized
purchasing, purchases practices, Legat aspects of purchasing, price
payment Quality Delivery terms.

Unit-1T1
Value analysis: Meaning, objects, application and problems .
[nventory Management: Inventory clz‘l‘.s‘::li\t"ncanon [nventory control level,
Lalety stock tevel, Peak and slack level, ABC Analysis of Inventory

Unit 1V
S tores Management: Functions, I’rim;nplcl-; ol strings, stores classification,
Codhiny and dentihieatton, teceroine proc chivie, sLori Esswimg materials,
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Materials handling: Objective, Principles, Types and classitication of
maienals  handhing  equipment,  sclection ol materials handhing
cquipments, Relationship with [fow of materials and plant layout.
Obsolescence Surplus and Serap Management: Reasons fur generation,
[clentitication and control, Disposal.
Boonks Recommended:

| Lecand Delber (ed.) Purchasing and Materials Management.

> Atlijan - Purchasing Flardbook.

b bngland and Leenders Purchasing and Material Management.

4 Dean S, Ammer :.Materlul Management. |

S Lamer and Donald @ Purchasing ::1;_1([ Materials Management.

0 R Gopalkrishan and Sundersan ; fhtegratcd Material Manage‘ment

/ FLEHL Westidng, V. Fingj%cn and (5.J. Zone: I’urchasihg Managément.

v S K Duatta s Matenal Management.,

PAPER-IX:
MARKETING RESEARCH
Max Marks 100

Dacation 3 hos
Unit-| '

v Dyefinition and Nature., ‘l\’mpur{c: and Im;vwf(‘)‘r(zmcu of I\/lm'l\'c(iulng Rcscallrch,
| hnitations of l\il;u‘le;(i'n;g Resenreh and Information System Organisation
ook eting Research.
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~ Spectdised  Techniques ot Marketing Rescarch  (Panel,  Brand,
B arometer)

Umt 111
Mlotivational Rescarch, Advertising Research. New Product Research.
Planning the General procedure. Internal business records and their uses.
' xternal Research. Sampling Theory-Selecting a sample .

Unit-1V
Ouestionnaire designing, collection of data-tabulation of data.

Unit-V

A nalysis ot data, Interpretation and Report writing. Application and

Follow-up.

Books IRecommended:

I Brown IO, Marketing and Distribution Resea:on.
2 Girisp, R.D Marketing Research.

i Delens, AR Principles of Market Research.,

1 Boyd, Westlall & Starch: Market Rescarch

5 K oulkarni, Pradhan, Patil : Modern Markceting Research.

PAPER -X:
. ADVERTISING MANAGEMENT
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Uit 11

Lyvpe . of advertising decisions Orpanisation of Advertising departmernnt,

Lunctions and importance of advertising departiment

Unit 1]
Advertising Media- types ot media, planning media mix for campalgn,
media scene in India, advertising strategy, advertising copy, copy
tormulation, Advertising Budget, Planning and Execution of advertising

campaign.

Uit 1V
-« Measuring Advertising Effectiveness, Need and Scope of Advertising

lResearch, Advertising Research process, Survey tools, sources ol data,

media research, copy research, motivational research.

Ut V
o Advertising ethies,  Laws altectingg  advertising i India,  Industrial

Advertising,  Advertising  agencies  role and  functions,  Television

Advertising in India

Books Recommended:

| S A Chunawalla and K.C. Sethia: Foundations ol Advertising Theory

cuud Practive (Himataya Publishing House, Bombay)
by M Ahujar Advertising ( Subject Publications, New Dethi)

i1eSs Rathore - Advertising Management (Himalaya Publishing Flouse,

I Sombay)

1NN Mishra - Sales Promotion and Advertising Management ( FHimalaya

Frabbshongs THouse, Bombay)
Nanavement ( Prentee hall ot
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PAPER -XI:

TOURISM MANAGENMENT

| ; 3y hae
. Junation 2 Max. Marks : 100
Unit 1

Lourism and social cultural correlations, objectives ot tourtsm, role of tourism
in socio-cconomic development. Tourism and ‘T ransport linkage. Tourism
Marketing - Objectives and strategles, Role ot advertising and public relations

i tourism, Role of travel agents and tourist guide.

Unit-T1

Coursm and International organizations World travel and Tourism Council -
Objectives and Fuctions. Tourism Policy and Programmes in India. Toursim
purspectives in Eighth Five Year Flan and onwards.

Unit-LLH

Role o flndian Tourism Development Corporation Problems and Prospects of

Tourt, o Industry 1 India. Elotel Management  Need and Importance. Hotel

Manap,ement Institutes i India Hoted Planning und Development

Unit-1V

lmportance of Tourism in Rajasthan. Important Tourist Places in Rajasthan,
Courist Facilities, Role organization, ind progress of RTDC. Heritage Hotels in
Rigasthan - Importance, preseat position and prospects.

Unit-V

Role of state in promoting Tourism in Kajasthan Shorweomings of Tourtsin and

Hotel Mlanagement in Rajasthan, Prospects of L ourrsmemn Rajasthan. -

Books:

I Ratandeep Sieh Indrastructure of Porrean o India, New Delhie Kanishka
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\
ATt Annual Reports.

PAPER -XI1I:

_ BUSINESS RESEARCH METHODS
>uration 3 hrs. Max. Marks @ 100

Unit |

Meaning and objectives of Research, Need ant Importance of Research in

Busmess. Types of Research, Problems in Social Science Research.

Indenti fication of Research Problem. Framing of Hypothesis. Research Design
lmportant Concepts. Sampling Design-steps.

Unat-11

Collection of Data - Primary and Secondary Sou-ce. Questionnaire and
Schedule. Interviews and observation, scaling - I'nportance and Techniques,
I it Coding, Classtfication and Tabulation.

Unit- 111

FHypothesis Testing - Pragmatic and Non-pragmatic, Methods, Interpretation
and Report Writing, Layout ot Rescarch Report.

Unit-1V

e ol Statistical Devices in Rescarch. Intrapolation and Extrapolation.
Analysrs of Vartance, Simple regression and Correlation,

Uit V

Probabn ity and Probability Distribution. Busiess Forecasting ime Series.

Preceaon Theory
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\ . L .
Croode & Hate Methods i Sociad Research, Now Delhr: vteGrraw Flill
PAPER  XIII:
, HUVMAN RESOURCE DEVELOPMENT v
haratton 3 hae Max. Marks - 100
Unit-1

w HIRD Conceepts, Goals, HRD Mechanising | processes and outcomes HRD
System Design Principles, Line Managers & HRD.

thait-11

w “[ransactional  Analysis, [nterpersonal Styles, Teani Building, Role
Eficacy, Fmployees Lmpowerment.

Uinit 111

v Urainiag- Coneept; hoportasee Troming need Aszsessiient, Traming,
Nlethods by atuation of T, Toc cative Development |
- NMotvational Aspects ol HIRD, Counseling & Mentoring, Career Planning
& Development .
Unit-1V
o nterpersonal Relations, Feedback Griving and Recerving Feedback 360
epree :\mu':l;su_l System.
Unit-V |
o LIRDY catinre & Climate, Tearning ()aly,v_.’.‘\!?ir\‘:\l‘iv(?nj.;, HIRD fl‘)‘r Workers,
Odaliey Ca e |
Books Recommuended:
Footbyal Bhne o Desyzntige | LR e cows Dicdhn Cloncept 1993
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~ | Pareck. Uetes Managing lransiiions The THIRD Response, New

Dyelhi, Tata McGraw Ll 1992

Rao, 1V ete. : Alternative Approaches & Strategies of | [L:man
Resource Development, Jaipur, Rawat, 1988. |

6 Silvera, D.N.: HIRD: The Inaian Experience, Delhi, New, [ndia,
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